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2018 Staff and Board of Directors

2018 FLTA Staff
President - Cynthia Kimble - CindyK@FingerLakes.org
Director of Marketing - Jessica Robideau - JessicaR@FingerLakes.org
Director of Sales - Marianne Rosica-Brand - MarianneR@FingerLakes.org
Office Manager - Karen Colizzi Noonan - KarenN@FingerLakes.org
Office Assistant - Natalia Kivimaki - NataliaK@FingerLakes.org

2018 FLTA Board of Directors
John Socha– Chair – ShowBoat Motel – Yates County
Joe Gober– Vice-Chair – Americana Vineyards – Seneca County
Michelle Hyde – Secretary – Clute Park/Village of Watkins Glen – 		
	 Schuyler County
Gene Pierce – Treasurer – Knapp Winery – Seneca County
Coleen Fabrizi - Past Chair - Corning’s Gaffer District - Steuben County
Heather Davidson – Inns of Aurora – Cayuga County
Matt Hufnagel – Subway Restaurants – Chemung County
John Pointek – Greek Peak/Hope Lake Lodge – Cortland County
Tom May – Beachcomber of Conesus Lake – Livingston County
Neil Morris – Indus Hospitality Group – Monroe County
Danielle Neuser – Embassy Suites at Destiny USA - Onondaga County
Jill Meyers - Bella Rose Bed & Breakfast - Ontario County
Todd Chandler – Tioga Downs Casino & Resort – Tioga County
Laura Winter Falk – Experience! The Finger Lakes – Tompkins County
Bonnie Hays – Historic Palmyra – Wayne County
Ken McConnell – Barristers Bed & Breakfast – At Large Representative
Fred Bonn – Finger Lakes State Parks – At Large Representative
Sue Poelvoorde – Cayuga Lake Scenic Byway – At Large Representative
Ex-Officio – Laury Ward

FLTA History
Founded in 1919, the Finger Lakes Tourism Alliance (FLTA) is an association of 
private sector attractions, tourism related businesses and participating county 
tourism offices working together to enhance and promote visitor businesses for 
the 9,000 square mile, state designated tourism region.  FLTA represents partners 
in all 14 counties of the region which include Cayuga, Chemung, Cortland, 
Livingston, Monroe, Onondaga, Ontario, Schuyler, Seneca, Steuben, Tioga, 
Tompkins, Wayne and Yates.  
 
At 100 years of age, the Finger Lakes Tourism Alliance is the longest standing 
destination marketing organizations in the nation. 

FLTA Mission
Lead tourism 
economic growth 
and development 
through 
exemplary 
promotion of 
the Finger Lakes 
region as a world 
class destination.

Vision
Be the recognized 
leader for 
destination 
marketing 
strategies and 
resources in 
the Finger Lakes 
region.
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A Message from Our President and 
					     2018 Chairman of the Board

In 2018, the Finger Lakes Tourism Alliance (FLTA) successfully executed its Marketing Plan and provided 
opportunities to our partners that allowed them to purchase additional advertising options 
through FLTA. Grant funds were used to augment FLTA’s already existing marketing efforts.  

During 2018, FLTA again worked with Senator Gillibrand and Congressman Reed to move forward with 
a new, bipartisan bill.  The bill would provide the funding for the required feasibility study if the 
Finger Lakes region is to be designated as a National Heritage Area.  By year’s end the legislation had 
made it through committee for the Senate and was in position for review by the House in early 2019.     

The FLTA’s website saw 431,898 visitor sessions, with 1.5 million page views! To monitor the overall 
effectiveness of the fingerlakes.org site FLTA benchmarks against other regional websites. FLTA 
organic sessions and overall session time were above all others; page view counts also exceeded 
industry standards.  The FLTA website continues to be a strong choice among the visiting public for 
gathering travel planning information and this was confirmed in our regional research project 
conducted by Travel Marketing Insights.  Research results can be found on the research page of our 
website.  It should be noted that significant changes to the Google landscape continue to occur and 
FLTA, working with our vendor, has implemented an aggressive search engine optimization/search 
engine marketing (SEO/SEM) effort to combat these changes which are pushing organic searches for 
the Finger Lakes to secondary pages.    

FLTA thoughtfully invested marketing dollars to avoid duplication of efforts with other entities 
promoting the region. An example of this deliberate decision was investment in public relations. Due 
to the investment by others, FLTA allocated little by way of funds into public relations.  However, FLTA 
did have multiple inquiries by writers for assistance with FAMS, photos and facts. Within the content 
of this Year in Review publication you will find additional public relations results from FLTA.   

The 2017 Tourism Economic reports from the State indicate that visitor spending increased by 2.4% 
over the prior year, making tourism a $3 billion dollar business for the Finger Lakes region.  The State 
as a whole posted a growth rate of 4.4% for the same period. As we execute our 2019 plans we will work 
to gain more of the state’s market share. The results for the 2018 Tourism Economic report should be 
made available by April of 2019 and once provided can be found in the research section at FingerLakes.
org.  

In addition, the Board’s continued investment in the Book a Room Now (aka: JackRabbit) system is 
posting results. With this accommodation booking widget, housed on the Finger Lakes Tourism 
Alliance’s website, a visitor can locate available partner accommodations from across the region. 
No fees are charged to partners or visitors and as of year-end over 26,464 referrals were made to 
participating accommodation partners, resulting in estimated booking revenue of $668,216 for the 
region during 2018 as a direct result of this booking engine alone.  

As we look forward to 2019, we are planning to deliver cooperative marketing programs that focus on 
electronic marketing media, both SEO and SEM while still providing collateral materials, trade and 
travel show participation, the AAA program, manning the Thruway Information Centers, continued 
investment in the Book a Room Now reservation system, as well as brochure distribution at consumer 
show and efforts that will continue to direct traffic to the highly visited fingerlakes.org. All 
efforts will utilize the data gathered during the 2018 research project.  Marketing grant funds 
will also provide FLTA with the ability to offer cooperative marketing platforms with a variety of 
advertising options for our partners. It will be through the efforts of New York State, FLTA’s Board 
of Directors and our private/public partners’ investment and cooperation that we will continue to 
promote the region as a desired destination.

Cynthia Kimble
FLTA President

John Socha 
2018 FLTA Chairman of the Board
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The Finger Lakes Tourism Alliance 
Welcomed the Following 

Organizations as New Partners 
in 2018

zz The 1890 House Museum
zz Allegiance Bed & Breakfast
zz “The Berry-Picker house”
zz Bonn, Dioguardi & Ray, LLC
zz Blushing Rose Bed &	     		
		 Breakfast

zz Bristol Harbour Resort
zz Captain Kinne House
zz Corporate Communications
zz Crafting a Brand
zz Discover Cayuga Lake Boat 		
		 Tours

zz Domaine LeSeurre Winery
zz Enfield Manor
zz Finger Lakes Chef on 

		  Demand
zz Lost Kingdom Brewery & 

		  Firehouse Tap Room
zz Hampton Inn Cortland
zz Headley’s Liquor Barn
zz Holiday Inns of Upstate 

		  New York
zz Keuka Outlet Trail
zz Liquid Shoes Brewery
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zz Mary Hunt House Bed & 
		  Breakfast

zz Naples open Studio Trail
zz Nolan’s on Canandaigua 		
		  Lake

zz NY Kitchen *Attraction Parntership*

zz Owl Gorge Productions
zz Plum Point Lodge
zz Rochester Museum & 

		  Science Center and 		
		  Strasenburgh 
		  Planetarium

zz The Pier House Restaurant
zz Sapalta at Plum Point 
zz Seneca Flight Operations
zz Seneca White Deer
zz Snug Harbor
zz Sunny Days Ithaca
zz Tenwood Lodge
zz Thomas Farm Bed & Breakfast
zz Tillinghast Manor Bed & 		
		  Brunch

zz Trumansburg Conservatory 
		  of Fine Arts

zz Veraions Restaurant
zz Woody’s Bar & Grill



In 2018...

• Attendants at the Thruway 
Information Centers at Warners and 
Pembroke greeted 55,000 visitors to the 
Finger Lakes and distributed 104,900 
pieces of partner literature. 

• 14,845 Finger Lakes Travel Guides and 
8,874 Finger Lakes Map and Mini Guides 
were handed out at the Thruway 
Information Centers. 
 
• A total of 125,000 Finger Lakes Travel 
Guides and 75,000 Map & Mini Guides 
were produced. 
 
• Through Issuu.com, the 2018 Travel 
Guide was viewed 14,855 times, the Finger 
Lakes Group Tour Planner was viewed 
1,066 times and the New York’s Finger 
Lakes Fishing & Hunting Guide was 
viewed 7,990 times.

• FingerLakes.org received 452,502 visits. 
These visits led to 1,575,963 total page 
views on FingerLakes.org. 

• FLTA trained over 920 AAA/CAA agents 
from 254 AAA/CAA offices. The AAA/
CAA campaign covered 26 states in 
the Northeast U.S. as well as Ontario, 
Canada. 

• A total of 38 Businesses joined FLTA as 
new partners. 

• FLTA referred 17,649 FingerLakes.org 
visitors to FLTA accommodation partner 
websites through Book a Room Now.

In 2018, FLTA was represented at a number of 
consumer shows through Josiah Brown and 
the New York’s Best Experiences Tour. At each 
show, Josiah Brown was able to speak about 
everything the Finger Lakes has to offer and 
the Finger Lakes Regional Travel Guide was 
available to attendees of each show. Josiah 
Brown attended the following shows on FLTA’s 
behalf:

January
•	 New York Times Travel Show in New York City

February 
•	 Boston Travel Show in Boston, MA
•	 Northeast RV Show in Suffern, NY
•	 Northeast Sportsman & Outdoor Show in 
	 Springfield, MA

March 
•	 Philadelphia Travel Show in Philadelphia, PA
 
May
•	 Hartford Travel Show in Hartford, CT
•	 Grand Central Travel Show in New York City
•	 Penn Station Travel Show in New York City
•	 Jones Beach Air Show in Jones Beach, NY
 
August
•	 The Great New York State Fair in Syracuse, NY

September
•	 Hudson Valley Wine and Food Fest in 			

	 Rhinebeck, NY
•	 New York Airshow in New windsor, NY
•	 92nd Street Festival in New York City

October
•	 Pink Party Street Festival in Hartford, CT
•	 Ski Barn Winter Kickoff Event in Wayne, NJ
•	 Catskills Wine and Food Festival in
	 Bloomingburg, NY
•	 Warwick Apple Festival in Warwick, NY

Partner businesses also participated in this 
program. Participants were featured in the New 
York’s Best Experiences Mobile Visitors Center 
and recommendation guide as well as had their 
brochures available at the above consumer 
shows. All FLTA partner businesses also had 
a presence through representation and 
distribution of the 2018 Finger Lakes Regional 
Travel Guide. 

2018 Consumer Shows 
Through New York’s 

Best Experiences Tour

By the Numbers
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2018 Highlights
Group Friendly FLTA partners were offered the 
option to be included in the 2019-2020 edition of the 
Group Travel Planner. As always, this listing is part 
of the basic partnership structure and comes at no 
additional cost. This bi-yearly publication showcases 
group travel locations throughout the Finger Lakes 
region and allows key decision makers in the group 
travel market to recieve more detailed information 
about group accessibility, capacity, pricing and more. 

Partners interested in targeting the group market 
who are new businesses to FLTA or weren’t included 
in the bi-annual publication are encouraged to 
monitor their email for an survey which will allow 
them access to an insert into the printed piece, sent 
out on years the full publication is not printed.  

Using two separate newsletters, FLTA informs the 
general public and our over 650 partners on what 

is happening in the region and what is going on at 
the Finger Lakes Tourism Alliance. The FLTA Public 

Newsletter is received by the over 45,000 people who 
have shown interest in visiting the Finger Lakes and 

the FLTA Partner Newsletter goes out to our over 
800 business points of contact.  

Released every other month, the FLTA Public 
Newsletter keeps the interested public informed 

of what’s going on in the Finger Lakes, including 
important news from the FLTA offices, FLTA partners, 

as well as seasonal, informational articles about 
the region. 

The FLTA Partner Newsletter, released every month, 
keeps our partners informed of upcoming and new 

opportunities and programs offered by FLTA. This 
newsletter will also include any important news 

from FLTA or FLTA partners that could be relevant 
to partners.
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Group Travel Planner

Email Marketing
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Ranking for FingerLakes.org
FingerLakes.org is a comprehensive collection of organizations located in the 
Finger Lakes region and is the premier source of Finger Lakes travel information 
on the internet. In 2018, there were 452,502 visits to FingerLakes.org. There were also 
1,575,963 page views. 
 
In 2017, FingerLakes.org was redeveloped and designed to a responsive format, 
which allows views on all screens and devices in order to meet the ever changing 
needs of the digital and consumer landscape. The newly designed website did lose 
traction with Google as a result of the new changes to the Google algorithm and 
weight on paid search efforts but efforts were taken to rectify ranking and results 
on search through SEO effort and optimization. With this focus, FingerLakes.org 
continues to rank #1 organically in searches including the keywords ‘Finger Lakes’. 

Social Media
FLTA continued to use Facebook and recognized the importance of instagram 
to promote itself and partner organizations throughout 2018. This year, 
FLTA continued to use giveaways to drive traffic to both the FLTA social 
media sites and those of our partner businesses. FLTA also branched into an 
increased presence on Instagram to reach a wide demographic that will 
resonnate with imagery from the beauty of the Finger Lakes while still 
maintaining a strong presence in tried and true platforms. 
 
Facebook
Facebook continued to be the top performing social media outlet for FLTA 
in both followers and growth. At the end of 2018 the Finger Lakes Tourism 
Alliance Facebook fan follwership reached 33,315 people.  

Pinterest
As the interest and wave in participation in twitter died down over the 
past years, an increased draw to pinterest as a social platform occured. As 
a way to tie together visually interesting photos to a website that provides 
more information on a topic, FLTA continued it’s efforts on Pinterest and 
created engaging content on FingerLakes.org to draw web traffic and social 
interest. The number of followers of Finger Lakes Tourism Alliance content 
on this platform at the end of 2018 reached 1,107 individuals.  



2018 Finger Lakes Tourism Alliance 
AchievementsJanuary

• Jessica Robideau met with 55 operators for a full book of business promoting the Finger  
  Lakes Region and partner businesses at the American Bus Association Marketplace show in   
  Charlotte, NY. 
• FLTA’s Director of Sales, Marianne Rosica-Brand met with receptive  operators during a 
  New York City sales blitz to draw international attention to the Finger Lakes region As a  
  founding partner of the wine water and wonders Program. 
• Media representatives contacted FLTA to gauge interest and possibility for the shooting 
  a major network television show in the Finger Lakes region. 

February
• FLTA’s Jessica Robideau met with 33 operators and group tour planners at the Heartland  
  Travel Showcase in Buffalo, New York to discuss group travel opportunities and group 
  friendly businesses in the Finger Lakes. 
• FLTA and partners with a strong group market 
  presence came together to Host a sponsorship 
  breakfast for operators during the show to 
  showcase the Finger Lakes and all the
  opportunities available within the region for 
  their groups.

 
March

• the Finger Lakes, particularly the Penn Yan Airport, was mentioned in Cessna Flyer 
				       Association magazine. 
				    •  Great Lakes Scuttlebutt Magazine included an 
				       article about the Great Lakes and a whole article 
				       about the Finger Lakes, including a mention of 
				       FingerLakes.org for more information for the region. 
				       The coverage in Great Lakes Scuttlebutt Magazine
				       Alone had ad equivalency of $4,500.
				    • FLTA’s President, Cindy Kimble and representatives from 
				      partner  organizations met with NYS legislators to
				      discuss the economic importance of tourism and 		
				      discuss several key tourism issues, including tourism funding.

April
• Karen Colizzi Noonan attended the Empire State Tourism Conference 
   in Schenectady, New York to network with tourism peers and attend 
   educational seminars regarding industry trends. AdWorkshop, the FLTA 
   website design firm, is also located in Lake Placid and this provided an 
   additional opportunity to network and meet with the web team.

May 
• FLTA held its Annual Literature & Brochure Exchange in the parking lot of Waterloo  
   Premium Outlets with its greatest turn out in years with 172 partner businesses attending.
  • FLTA distributed over a pallet and a half of Travel Guides, premiered the 2018 Map & Mini 
    Guide and gave partner businesses a chance to network and Exchange collateral material.
• After the Exchange, partner
    businesses that expressed 
    an interest took part in 
    panel session with specialists
    in the group market that 
    shared their best practices
    for businesses to conduct 
    when dealing with operators.  
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June
• FLTA received offical word that the legislation to 
  designate the Finger Lakes region as National Heritage 
  Area was awarded a bill number with the House of 
  Representatives continuing the positive trend towards 
  designation. 

July
• FLTA reached out to partner businesses for their inclusion in the 2019-2020 Group Travel 
  Planner that would be printed later that month and sent out to operators looking to 
  book business in the Finger Lakes. 

August
• Starting August 1st, Marianne Rosica-Brand started partner outreach \ educating them 
  about 2019 partner opportunities. 
• FLTA hosted media from French publication ‘ Le Repaire des Motards as a part of a a Finger 
  Lakes / East Coast motorbike familiarization tour as motorbiking is a very big part of french 
  life and influences locations for active travel destinations. 

						      September
						      • In mid-September, FLTA hosted a group of product 
						        managers from German Travel companies hosted by 
						        Wine Water Wonders German prepresentative Veronika 
						        Bulowski as well as French representatives from Mice 
						        Finders showing them businesses and locations their 
						        clients would be interested in for travel from 
						        Germany to the Finger Lakes region.
October
• FLTA worked with Travel Marketing Insights (TMI) to move the comprehensive Finger Lakes 
  regional research study into the industry survey phase. 

November
• FLTA received a preliminary report of the findings 
   from the Finger Lakes regional research study
   with work to be completed by the end of December. 

December
• FLTA issued the 2019 Finger Lakes Regional Travel 
   Guide proof to partners for their reivew and input
• In mid-December, FLTA’s Cindy Kimble met with a 
   writer from Le Petite Fute writing a travel guide 
   about visiting the Finger Lakes region. 
• FLTA held their annual Holiday Party December 13th from 3-6pm at Lakeside Country Club.
•  2018’s attendance reached roughly 155 partner business representatives as well as key 
   legislative representatives and guests. 
					     • At the Holiday Party, FLTA recognized exceptional customer 
					       Service Awards. 2018’s winner was Natalie Baris from the 
					       Red Jacket Orchards Farm Store and was selected by years’ 
					       prior  winners and was recognized with a plaque 
					       commending her for her service by Alison Hunt, the 
					       representative from Congressman Tom Reed’s office as well as 
					       from Senator Pamela Helming herself. 

2018 Finger Lakes Tourism Alliance 
Achievements

Pictured left to right: 
Natalie Baris, Red Jacket Farm Store Manager, 
Senator Pamela Helming, and representing Congressman Tom Reed’s office, Alison Hunt




